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Downtown Chapel Hill Business Survey Questions

1. Do you currently offer wireless Internet connectivity in your establishment?

a. Yes (if yes, go to question 2)

b. No (if no, go to question 5)

2. If you offer wireless Internet connectivity, is it a free service to your customers?

a. Yes

b. No

3. Do your clients view free wireless connectivity as a value-added service?

a. Yes

b. No

4. How much do you pay per month for wireless connectivity?

a. $20 or less per month

b. $21-40 per month

c. $41-60 per month

d. $61-80 per month

e. $81-100 per month

f. $101-120 per month

g. $121-140 per month

h. Over $140 per month

5. If you do not currently offer wireless Internet connectivity, are you exploring the option?

a. Yes

b. No

6. What factors would influence your decision to offer wireless Internet connection?

a. ____________________________

b. ____________________________

c. ____________________________

d. ____________________________

e. ____________________________

7. If the Town of Chapel Hill offered wireless connectivity, would you be interested in using it?

a. Yes

b. No

8. What is a reasonable price that you would be willing to pay for this service from the Town?

a. $20 or less per month

b. $21-40 per month

c. $41-60 per month

d. $61-80 per month

e. $81-100 per month

f. $101-120 per month

g. $121-140 per month

h. Over $140 per month

9. What distinct advantages would you expect from Town-supplied wireless connectivity (compared to a private sector firm)??

a. ______________________________

b. ______________________________

c. ______________________________

d. ______________________________

e. ______________________________

10. What challenges do you foresee with Town-supplied wireless connectivity (compared to a private sector firm)?

a. ______________________________

b. ______________________________

c. ______________________________

d. ______________________________

e. ______________________________

11. How long has your establishment been located on Franklin Street?

12. Which of the following categories most accurately reflects your clientele (circle all that apply)?

a. Undergraduate Students

b. Graduate Students

c. Professionals

d. Retirees

e. Other, please describe_____________________
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