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CHPAC Publicity Committee Social Media Proposal

Drafted by Hudson Vincent and Steve Wright — 3/29/12

The CHPAC Publicity Committee discussed the creation of the following three Facebook accounts, and seeks Commission action on which option or options to follow, if any:

I.  Chapel Hill Arts  (URL will be “www.facebook.com/chapelhillarts”)
A.  Purpose

1. To promote awareness of and participation in Chapel Hill and Carrboro area arts and cultural events.

2. To publicize and support the work of the Chapel Hill Public Arts Commission, UNC arts organizations, and other Chapel Hill and Carrboro area arts and cultural organizations and artists.

B.  Policies

1. Sponsorship

a) The Chapel Hill Arts Facebook page shall be a collaboration between the Chapel Hill Public Arts Commission and the University of North Carolina Student Government.

b) The logo of the page will read “Chapel Hill Arts”.  Directly underneath the logo, there will be an “About” section explaining the purpose of the page and its sponsors.

2. Users

a) Chapel Hill and Carrboro area arts and cultural organization, artists, and interested parties.  The Chapel Hill Public Arts Commission and/or the Town of Chapel Hill’s Public and Cultural Arts Office may use their separate Facebook presences (sections 2 and 3 below) to post events to this site, if these sites were created.
3. Privacy

a) Open profile

(1) Any Facebook user can ‘post’, ‘like’, or ‘share’ on the Chapel Hill Arts page.

C.  Management

1.  Moderators

a) The Chapel Hill Arts Facebook page shall be moderated by representatives of the Chapel Hill Public Arts Commission and the Arts Advocacy Team of UNC Student Government.

2. Account Access

a) Account Access will only be given to two groups:

(1)  Selected members of the Chapel Hill Public Arts Commission’s publicity committee.  

(2) The Arts Advocacy Team of UNC Student Government

D.  Launch

1.  Timing

a) The Chapel Hill Arts Facebook page shall be launched August / September 2012, to coincide with the return of UNC students.

2. Promotion
a) This new site will be promoted at this time by The Arts Advocacy Team, The Chapel Hill Public Arts Commission, and The Town of Chapel Hill’s Public and Cultural Arts Office, among others.

II. Chapel Hill Public Arts Commission (URL to be determined)
A.  Purpose
1. To publicize and support the work of the Chapel Hill Public Arts Commission and the Town of Chapel Hill’s Public and Cultural Arts Office.
2. To promote awareness of and participation in Chapel Hill and Carrboro area arts and cultural events.
B.  Policies

1. Sponsorship

a) The Chapel Hill Arts Facebook page shall be administered by members of the Chapel Hill Public Arts Commission.

b) The logo of the page will read “Chapel Hill Public Arts Commission”.  Directly underneath the logo there will be an “About” section explaining the purpose of the page and the Commission.

2. Users

a) Chapel Hill and Carrboro area arts and cultural organization, artists, and interested parties.  The Chapel Hill Public Arts Commission would be the primary posters, with other interested parties posting also, including the Town of Chapel Hill’s Public and Cultural Arts Office if it had a separate Facebook presences (sections 3 below).

3. Privacy

a) Open profile

(1) Any Facebook user can ‘post’, ‘like’, or ‘share’ on the Chapel Hill Public Arts Commission page.

C.  Management

1.  Moderators

a) The Chapel Hill Public Arts Commission Facebook page shall be moderated by select representatives of the Chapel Hill Public Arts Commission. Town of Chapel Hill Public and Cultural Arts staff would not moderate the page.
2. Account Access

a) Account Access will be given to select members of the Chapel Hill Public Arts Commission.  Town of Chapel Hill Public and Cultural Arts staff would not have account access.
D. Launch

1.  Timing

a) The Chapel Hill Public Arts Commission Facebook page could be launched as soon as the Commission wished to do so.

2. Promotion

a) This new site may be promoted by individual members of The Chapel Hill Public Arts Commission through their personal Facebook accounts and other methods, and by larger Commission and Office publicity efforts, including mention in electronic newsletters, on the Office’s web pages, and in press releases and other materials.  Other artists and arts organizations would hopefully spread word of the page as well.

III. Town of Chapel Hill’s Public and Cultural Arts Office (URL to be determined)
A.  Purpose

1. To publicize the work of the Chapel Hill Public and Cultural Arts Office.

2.  To promote awareness of and participation in the public and cultural arts of the community.

B.  Policies

1. Sponsorship

a) The Chapel Hill Public and Cultural Arts Office Facebook page shall be sponsored by the Town of Chapel Hill.

2. Privacy

a) Limited profile

(1) Only authorized Office staff may post to this page.  Other Facebook users may ‘like’ and comment on posts, but nothing more.

C.  Management
1. Account Access

a) Only authorized Office staff may access the administrative end of this Facebook page.

2. Moderation

a) Designated Office staff will monitor this page in accordance with the Town Social Media Policy.
D. Launch

1.  Timing

a) Public and Cultural Arts Office Facebook page may be launched shortly after the Commission decides upon a Facebook strategy.

2. Promotion

a) The Public and Cultural Arts Office will promote its Facebook page through its email list, website and other means.  Arts Commissioners and other area artists and arts advocates may also recommend this page through their personal Facebook accounts.


