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A Conversation on Cultural Arts & Economic Development 

Executive Summary
Over the past several years, a variety of stakeholders have become more and more interested in the positive connections between cultural arts and economic development. The Culture Shock report produced by Bill Flexner & Associates in 2007 identified 13 key issues to enhance the relationship between the arts and economic growth in the region by 2012. In mid-2008, a joint Town of Chapel Hill and University Task Force created a series of “listening sessions” with Town and University cultural organizations, visitor center staff, representatives of the Downtown Partnership and Chamber of Commerce, as well as a few for-profit music entrepreneurs, to discuss ways of better marketing the area’s cultural assets. The results of these listening sessions led the Chapel Hill Public Arts Office and Public Arts Commission to seek an opportunity for further discussion with a greater number of stakeholders. The “Conversation on Cultural Arts & Economic Development” summarized in this report is a continuation of both these past efforts.
On November 6, 2009, some 80 participants attended a Cultural Arts & Economic Development Conversation organized by the Town of Chapel Hill Public Arts Office, Chapel Hill Public Arts Commission, Chapel Hill Downtown Partnership and the University of North Carolina at Chapel Hill’s Office of Local Government Relations.   The purpose of the program was to bring together thought leaders from Chapel Hill, Carrboro, and The University of North Carolina at Chapel Hill for a dialog about:
The value of cultural activities to the economic future of our community.  A secondary goal was to begin to envision a cultural arts plan for the area.

In attendance were representatives from Chapel Hill Town government, university administrators, and cultural arts organization leaders, representatives of local business associations, artists, gallery owners, and citizens interested in arts and culture.

The program was facilitated by two Harvard University Loeb Fellows: Kathleen Fox and Richard St. John (biographies attached as Addendum 1). The facilitators were sponsored in part by the Harvard University Loeb Fellowship Program.

During the course of the six–hour program, the facilitators presented case studies from other communities that have successfully employed a variety of cultural arts strategies to revitalize downtowns, attract citizens and visitors through events and place-making, and assist creative enterprise. Participants responded to these different strategic approaches by brainstorming their own ideas about our community in one of five breakout groups.   Each breakout group focused on one of the following topics:

· Perception-Changing Arts Events

· University COOPERATIVE Arts Extension/ Urban Arts Spaces

· Catalytic Grant-Making 

· Artist Attraction & Community Service
· Physical Place-Making 
Each breakout group reported their conversations to the group as a whole. While numerous ideas emerged, each group focused on its top five ideas.
Perception-Changing Arts Events
1. Inventory the community’s cultural resources

2. Create a framework for regular meetings of cultural stakeholders

3. Develop a collective promotional tool

4. Re-think existing event models/grouping of events

5. Utilize empty buildings and spaces for cultural program and events

University COOPERATIVE Arts Extension/ Urban Arts Spaces
1. Create ways to connect people to what is going on:  art kiosks, iPhone apps, signage, maps, and other forms of communication

2. Bring university talent off-campus for performances in unusual places:  the Wallace deck, alleys, University Square, the School of Medicine

3. Create a form of connecting transportation for a town/university loop:  special buses for special events, pedicabs

4. Bring Ackland Museum and Art Department exhibitions or activities to non-museum and non-art areas:  festivals, storefronts, McCorkle Place, Plymouth building, etc.

5. Hold informal but regular lunchtime (or other time) pop-up programs:  art, music

Catalytic Grant-Making 
1. Create a centralized clearinghouse for information (funding as well as event)

2. Incentivize collaborative projects that blur the political and physical boundaries 
3. Promote visible success stories

4. Seek public input

5. Create a simple grant application process

Artist Attraction & Community Service
1. Create a dedicated first class space for an artist residency/training program

2. Create an arts collective downtown

3. Create a studio space for artists with rent breaks in undersold developments:  Carr Mill Mall, Police Headquarters when police are in new facility, vacant commercial property

4. Create a centralized agency for information and planning

5. Brand the community as an arts hub and live up to the brand
Physical Place-Making 

1. Look for and help guide through planning niche in-fill opportunities in terms of development (architectural ortodonture):  intimate areas, nano parks, sidewalk cafes, historic preservation, permanent works of signature public art, bed and breakfast opportunities, arts collectives, better designed architecture, public spaces that reflect the creative spirit of the community, programmed space

2. Create an inventory of underutilized spaces in Chapel Hill, Carrboro, UNC-CH

3. Identify local & non-local business owners to engage in dialog—supportive landlords

4. Leadership

5. Create a framework for public-private partnerships to carry out plans like the Golden Belt model, a private development in Durham with art studios and exhibition space.

Each participant placed 6 dots on what they felt to be most important.  These votes were further analyzed by the facilitators and then synthesized to nine key ideas based on the entire group consensus:

Promotion

(28 votes)
Brand the community as an arts hub

(24 votes)
Create a centralized agency for cultural programming

(24 votes)
Co-promote venues and events/public relations

Development

(21 votes)  
Find niche in-fill opportunities

(10 votes)  
Inventory physical spaces

(8 votes)    
Coordinate development plan to create landscape, and spaces for cultural 



arts activities and public gatherings

Arts Support/Coordination

(20 votes)  
Centralize grant information

(18 votes)  
Develop connective transportation between venues

(15 votes)  
Rethink, through collaboration, existing events

The facilitators then outlined steps to take in moving forward with developing a cultural arts plan for the community:  
· Conduct a Market Study (needs assessment)

· Create an Artist Inventory

· Create a Facility Inventory (include under utilized spaces)

· Assess Comparable Services/Facilities in Peer Communities

· Build a Stakeholder Base

· Identify Leadership Mechanism(s)

· TAKE THE PLUNGE!

The day concluded with participants speaking about what they had learned and a short video about the personal power of the arts.

The participants felt that the day’s conversation had the potential to build fresh momentum for cultural arts and development. To that end, the four convening organizations will meet to discuss next steps.
A Conversation on Cultural Arts & Economic Development 

Report Introduction
Over the past several years, a variety of stakeholders have become more and more interested in the positive connections between cultural arts and economic development.  In early 2007 a group of artists, art administrators and business convened for a facilitative discussion of how to best enhance the relationship between the arts and economic growth in the region by 2012. The Culture Shock report produced by Bill Flexner & Associates identified 13 key issues to address. While a group was formed to implement the ideas, the regional scope was perhaps unwieldy and the group disbanded in 2008. A Culture Shock web-site and brochure was developed and is being maintained by the Chapel Hill/Orange County Visitors Center. In mid-2008, a joint Town of Chapel Hill and University Task Force was formed to look at ways the Town and University could collaborate to help better market existing cultural offerings. A series of “listening sessions” were held with Town and University Cultural organizations, visitor center staff, representatives of the Downtown Partnership and Chamber of Commerce, as well as a few for-profit music entrepreneurs. The results of these listening sessions led the Chapel Hill Public Arts Office and Public Arts Commission to seek an opportunity for further discussion with a greater number of stakeholders. The “Conversation on Cultural Arts & Economic Development” summarized in this report is a continuation of both these past efforts.
On November 6, 2009, some 80 participants attended a Cultural Arts & Economic Development Conversation organized by the Town of Chapel Hill Public Arts Office, Chapel Hill Public Arts Commission, Chapel Hill Downtown Partnership and the University of North Carolina’s Office of Local Government Relations. This report summarizes the proceedings of the meeting and the proposed next steps. Three addenda are attached at the end of the report: facilitator biographies, participants’ responses to the facilitators’ question about the “heart and soul” of our community, and attendee contacts.  

Agenda


9:00 am 
Welcome and Comments by Convening Organizations 


9:30 am
Poem by Robert Bly & “Heart & Soul” of the Community Activity 


10:00 am
Presentation of Strategic Approaches 

10:50 am 
Participant Brainstorming 

11: 45 am
Small Group Reports to Full Group 


12:30 pm 
Lunch/Conversation 

1:00 pm
Next Steps Toward a Cultural Arts Plan 

1:45 pm
Participant Commentary about the Program

2:00 pm
Adjourn
Welcome and Comments by the Convening Organizations  
Jeffrey York, Public Arts Administrator for the Town of Chapel Hill, opened the program by thanking all the participants. He then acknowledged the participants’ belief or interest in the cultural arts role in community and economic development. After reading a list of cultural arts accolades for the community, he then read a list of community issues regarding cultural arts that he had heard during earlier listening sessions with leaders from cultural arts organizations. These issues included:  missing “mojo,” that we are not maximizing our great cultural assets from a marketing point of view, that there is a lack of cohesion between our many cultural groups, that artists are leaving for other more affordable locales, that there is not much commercial diversity downtown, and that little synergy exists among non-profits, for profits, local businesses, the university and town governments to foster a downtown cultural destination. He then challenged the group to think about all that was good and all that could be made better to insure our community remained creative and economically vibrant. York acknowledged the Program sponsor, the Loeb Foundation, the four convening organizations and the Seymour Center for hosting the event. 

Roger Stancil, Chapel Hill Town Manager, also welcomed the group and confirmed what York said by adding, “Cultural arts are the make-a-difference aspect of economic development. If cultural arts are integrated into your community, your economic development is going to be way ahead of a community where it is not.”

Jim Norton, Director of Chapel Hill Downtown Partnership, reinforced that “the arts equal economic development,” and cited an example from Tulsa, OK his former home.

Linda Convissor, from the Office of Local Relations at the University of North Carolina at Chapel Hill, cited the enormous amount arts and cultural activities already taking place on campus and invited all to participate.  She also raised the issue of marketing what the community already has.

Process
After the facilitators were briefly introduced by York (facilitator biographies attached as Addendum 1), Richard St. John read a poem by Robert Bly entitled People Like Us, to remind participants of the transformative power of the arts.  He next introduced the first participatory exercise of the day by asking the attendees to write on the provided note cards at least three places, people, or characteristics that helped define the authentic “heart and soul” of the community, and then discuss the list with the people at their table.   Participant responses were later compiled (compiled responses attached as Addendum 2).

The group reconvened in the auditorium.   Richard explained the order of the day’s events and then described a framework for the ensuing discussion.

· You’ve been invited as a “thought leader”—an ambassador for the future…not a final-decider today.

· We’re looking at the “sweet spot” between “central area” development and community services related to arts and culture.

· Visitors and residents are important audiences. But, without ignoring visitors, let’s put most of our energy today toward how we can make the arts serve residents over their full lives.

· As you explore possibilities together, keep in mind the importance of “authenticity” as a guiding principle.  Stay close to the “heart and soul” of Chapel Hill/Carrboro. 

· Be realistic—but let’s leave space for creativity and open-ended thinking. Our goal is to spark conversation and ideas, not to make practical “decisions.” 

· Be open to ideas touching on all communities, but focus on reinforcing the existing core of Chapel Hill and Carrboro. 

· Basic ground-rules: Respect each other, including respecting our limited time and the need to hear multiple perspectives. 

Richard then introduced Kathleen Fox. Fox presented an illustrated PowerPoint program, highlighting programs, activities, and projects taking place in other communities related to five strategic approaches to using the cultural arts as a development engine. The five approaches focused on:

· Perception-Changing Arts Events

· University COOPERATIVE Arts Extension / Urban Arts Spaces

· Catalytic Grant-Making 

· Artist Attraction & Community Service
· Physical Place-Making 
Participants were then asked to select one of those strategic approaches and gather in breakout spaces to discuss how these approaches might be adapted to our community, specific ideas that might work for our community, and what challenges our community faces in implementing those ideas.  The participants were asked to keep community authenticity central to their brainstorming and discussions.  A volunteer from the Public Arts Commission facilitated each group.  

After the entire group reconvened in the auditorium, a representative from each group reported on the conversation and ideas from each breakout group.  Others in the groups were also invited to add comments to each report. For the sake of time, each reporter was asked to identify their group’s top five priorities.  On the following page is a listing of each group’s priority list followed by other ideas the group had discussed. Also identified are major challenges discussed by each group.

Ideas & Challenges Identified in the Small Group Discussions
Perception-Changing Arts Events
Examples from other communities
· Harvard Yard—Cambridge, MA (activities to enliven an unused space)
· Waterfire—Providence, RI

· Via Colori—Various cities

· Penn Avenue—Pittsburgh (“Unblurred” Events)

Ideas from the group
1. Inventory the community’s cultural resources

2. Create a framework for regular meetings of cultural stakeholders

3. Develop a collective promotional tool

4. Re-think existing event models/grouping of events based on collaboration

5. Utilize empty buildings and spaces for cultural program and events

“Living History” interactive events for downtown

Mini–festivals/neighborhood festivals 

Collaborative tours among multiple organizations / day pass

Expand programming for the culinary arts

Cultural calendar – on-line and in print

Transportation to and from venues – special bus

Asphalt art – utilizing downtown streets

Town/University collaboration to promote existing events and merchants 

Challenges


Lack of public relations and promotion

University COOPERATIVE Arts Extension/ Urban Arts Spaces
Examples from other communities
· Ohio State University Urban Arts Space downtown, Columbus, OH
· Center for Regional Planning & Design—Birmingham, AL (including Auburn University Urban Studio/Community Design Center)

· Arts in the Alley at South Campus Gateway—Columbus, OH

Ideas from the group
1. Create ways to connect people to what is going on:  art kiosks, iPhone application, signage, maps, and other forms of communication

2. Bring university talent off-campus for performances in unusual places:  the Wallace deck, alleys, University Square, the School of Medicine

3. Create a form of connecting transportation for a town / university loop:  special buses for special events, pedicabs

4. Bring Ackland Museum and Art Department exhibitions or activities to non-museum and non-art areas:  festivals, storefronts, McCorkle Place, Plymouth building, etc. Hold informal but regular lunchtime (or other time) pop-up programs: art, music

5. Opportunities for sharing ideas/conversations between cultural stakeholders on campus, e.g. University Bicentennial, Carolina Saturday 

Catalytic Grant-Making 
Examples from other communities
· Sprout Fund and Spark Fund—Pittsburgh (has funded neighborhood murals and a wide variety of grass-roots projects intended to retain young people in the Pittsburgh area)

· Small Grants for Teachers‑Allegheny Conference (corporate-funded grants, for classroom projects proposed by public school teachers)

Ideas from the group
1. Create a centralized clearinghouse for information (funding as well as event)

2. Incentivize collaborative projects that blur the lines

3. Promote visible success stories

4. Seek public input

5. Create a simple grant application process

In order to be catalytic, grants should:


Connect community/UNC


Promote an awareness of the arts


Provide jobs and wages beyond life of the grant


Have a flexible and nimble process


Listen and respond to the public

Provide realistic funding

Be sustainable over a period of time

Affect varied demographics

Nurture the community art web

Challenges


Need for a strategic vision


Revenue source


Standardization of grant applications

Artist Attraction & Community Service
Examples from other communities
· ArtSpace—Minneapolis & elsewhere (artist housing)

· Penn Avenue Arts Initiative—Pittsburgh (a low income area which has encouraged equity investments by artists in live/work spaces, with the expectation that they also provide a variety of community service activities) 

· Thurber House—Columbus, OH (writers in residence, book readings, writing camps for children)

Ideas from the group
1. Create a dedicated first class space for an artist residency / training program

2. Create an arts collective downtown

3. Create a studio space for artists with breaks for undersold developments:  Carr Mill Mall, Police Headquarters when police are in new facility, vacant commercial property

4. Create a centralized agency for information and planning

5.
Brand the community as an arts hub and live up to the brand

Mentorship program for local artists and art teachers—through mini-grants

Meet the artist programs—teas, etc.

Temporarily transform existing spaces

Regular opportunities for artists

Establish a cultural district

Create a project in the Chapel Hill/Carrboro corridor to bring together divergent groups of people

Challenges


Finding small entertainment venues


$ $ $ $ $


Real estate zoning/ property costs/taxes

Attracting younger artists

Perceptions/territoriality between CH, Carrboro, UNC

Better development plan

Parking

Physical Place-Making
Examples from other communities
· Campus Partners/South Campus Gateway—Columbus (University/Community CDC)

· Reese-Peters House—Lancaster, OH (Main Street Decorative Arts Center)

· Project Row Houses—Houston, TX 

· Short North Redevelopment District—Columbus

Ideas from the group
1. Look for niche in-fill opportunities (architectural orthodonture) in terms of development:  intimate areas, nano parks, sidewalk cafes, historic preservation, permanent works of signature public art, bed and breakfast opportunities, arts 

2. collectives, better designed architecture, public spaces that reflect the creative spirit of the community, programmed space  

3. Create an inventory of underutilized spaces in Chapel Hill, Carrboro, UNC-CH

Identify local & non-local business owners to engage in dialog—supportive landlords.  

4.
Create a framework for public-private partnerships to carry out plans like the Golden Belt model, a private development in Durham that includes rentable studio space for exhibition space and programs for artists 

5.   Leadership

A list of special/authentic places and characteristics quite similar to those in Addendum 2 was compiled by this group.

The Results:  Key Ideas to Consider 

At lunch each participant was given six orange dots. All the large post-it papers generated during the small group discussions were hung around the walls of the auditorium. Participants were asked to vote by placing their dots next to ideas that they thought were most important from all the group discussions. Almost every idea received at least one dot, but there were numerous ideas generated that received eight dots or more. These were identified by the facilitators and lead to some analysis and conclusions of the exercise.

The facilitators summed up the conversations by pointing out that there is a lot going on culturally in the community, but as the group reports made clear, there are many opportunities that can better maximize the impact of all that is going on.

Promotion

(28 votes)
Brand the community as an arts hub

(24 votes)
Create a centralized agency for cultural programming

(24 votes)
Co-promote venues and events/public relations

Development

(21 votes)  
Find niche in-fill opportunities

(10 votes)  
Inventory physical spaces

(8 votes)    
Coordinate development plan to create landscape, and spaces for cultural 



arts activities and public gatherings

Arts Support/Coordination

(20 votes)  
Centralize grant information

(18 votes)  
Develop connective transportation between venues

(15 votes)  
Rethink, through collaboration, existing events

Challenges

While many individual challenges were identified by the group, the facilitators summed up the challenges in two words: Money and Follow Through. However, they were positive that those challenges could be overcome though a Clearly Defined Vision and Leadership, which will lead to Increased Stakeholders and Investment.

Next Steps
Because the facilitators had been asked to outline steps for moving forward with the development of a cultural arts plan, they identified the following steps:

· Conduct a Market Study (needs assessment)

· Create an Artist Inventory

· Create a Facility Inventory (include under utilized spaces)

· Assess Comparable Services/Facilities in Peer Communities

· Build a Stakeholder Base

· Identify Leadership Mechanism(s)

· TAKE THE PLUNGE! – while planning, look for concrete opportunities to build momentum

In his closing remarks, Richard St. John said, “Things do not advance themselves. Someone advances them. In order for this to happen, it’s going to take someone—or a collection of people—who wake up every day and think, ‘ok, this is what I’m going to do today to further this idea.’ And of course, any such initiative will require leadership and vision.”

As the final activity of the day, the facilitators asked the participants to highlight they saw, heard or learned for which they were especially thankful. Participants volunteered the following thoughts:

“We are one community”

“There is strength in unity and collaboration”

“Arts = economic development”

“Connectivity avoids burnout”

“This time we’ll do it”

“The breadth of the stakeholders”

“We’re doing well nationally”

“Positive frustration”

“Centralize taxonomy, decentralize information”

“Helpful questions were raised through national examples”

The day concluded with a short video “hope montage” of music and images that returned to the theme of the personal power of the arts. York thanked everyone for their participation and promised follow-up correspondence.

Addendum 1

Facilitator Bios

Kathleen M. Fox, FASLA 
Executive Director 
Ohio Cultural Facilities Commission 
Since 1993 Kathy Fox has served as the Executive Director of the Ohio Cultural Facilities Commission, which oversees state capital improvement funds for community cultural facility projects including non-profit theaters, museums, historical sites and publicly owned professional sports venues.  In 2002 Kathy was a Loeb Fellow at Harvard University, where she explored how arts and cultural facilities can become more integral to community revitalization efforts.  Kathy is a registered Landscape Architect, past Vice President of the American Society of Landscape Architects (ASLA), and past Chair of the ASLA Council of Fellows. She chaired the Ohio Arts Council’s Design Arts Panel and Art in Public Places Panel, as well as the advisory board for Ohio’s Historic Preservation Office. Kathy currently serves as president of the Columbus Metropolitan Club and is on the boards of Campus Partners for Community Urban Redevelopment, the Harvard University Graduate School of Design Alumni Council, the Strategy Council for The Ohio State University College of Engineering, and the Jefferson Center for Learning and the Arts. 

Prior to her work with the Ohio Cultural Facilities Commission, Kathy was the founding executive director of the Capitol Square Foundation.  In this role, she oversaw a multi-million dollar capital campaign, directed a statewide public awareness campaign and created educational programs.  Kathy is the recipient of a Distinguished Alumna Award from The Ohio State University Knowlton School of Architecture, and has won numerous awards from the Ohio Chapter of the American Society of Landscape Architects. She received the Business First “Forty Under 40” award, and was featured in 2007 as one of “12 Women You Should Know” by Women for Economic and Leadership Development.

Richard St. John

Executive Director
Autumn House Press

Since 2007, Richard St. John oversees the administration, fundraising, community partnerships, and outreach education for a national, nonprofit literary press, based in Pittsburgh.   He has twenty-five years experience in the fields of non-profit management, civic engagement, group facilitation, and community development.  He has co-chaired and been on a variety of community boards in Pittsburgh including the Mayor’s Zoning Advisory group, Sustainable Pittsburgh, and the Working Group on Community Development.

In 2002, he completed a mid-career Loeb Fellowship at Harvard University, which led to the creation of Conversations for Common Wealth, an arts-based program that brought together diverse groups to renew their commitments to building the common good.  Richard is also a poet.  His book, The Pure Inconstancy of Grace, placed second for the 2004 T. S. Eliot Prize, and was published in 2005 by Truman State University Press.  He holds degrees in English from Princeton University and the University of Virginia.  

Addendum 2

What is Authentic to the Chapel Hill & Carrboro Communities?

In this group activity, participants were asked to list three things. In compiling the answers, liberty has been taken to organizing them into places, events/activities, people, and feelings/spirit/intangibles. There may be some overlap of items within each category.  When more than one participant indicated the same item, it is indicated by the number of similar answers. Many people listed more than three items.

Specific Places/Structures

Chapel Hill (downtown)

Franklin St.   15

Mama Dips   7

Horace Williams House/CH Museum   2

Downtown post office and Peace and Justice Plaza  2

Suttons   2

Murals  2

Pepper’s Pizza   2

CD/Amber Alley  2

Crook’s Corner

Top of the Hill Restaurant

Varsity Theater

Church steeples

Internationalist Bookstore

Chapel Hill (elsewhere)

Southern Season  3

Sunrise Biscuit Kitchen  2

Allen & Sons BBQ

CH Library

Bolin creek rope swing

Rogers Rd. Neighborhood

Old CH Cemetery

Oak tree on Davie St.

Battle Park
University

McCorkle Place / UNC quad / campus beauty  9

The Old Well   7

Stone walls   6

Arboretum   4

Forest Theater   2

UNC Bell Tower  2

UNC Hospitals

Silent Sam sculpture

Playmakers Theater

Old Playmakers Theater

Morehead Planetarium

South building

Carolina Inn

Kenan Stadium
Ackland Museum

Carrboro

Weaver St. Market / lawn activities   13

Cats Cradle   10

Carrboro Farmers market   5

The ArtsCenter  4

Carrboro as a whole  3

Cliffs Meat Market

PTA Thrift Shop

Carrboro community garden

Events/Activities

Tar Heel sports   15

Halloween on Franklin   3

Artwalk

Top of Wallace Deck summer activities

After game celebrations

Carrboro music/film festivals

CH High School sports

Specific Items 
BLT from Merritt’s Grocery

Locopops

Taquerias at Johnny’s

People

Flower ladies  2

Paul Green

William Friday   6

Michael Jordan

Thomas Wolfe  2

Charles Kuralt

Dean Smith  2
Feelings/Spirit/Amenities/Intangibles

music scene   10

Spirit & character of the University   9

Trees/Natural open spaces/town within a park  9

World class arts/culture/art everywhere   5

Food – grits to gourmet/restaurants  4

Youthful attitude/vibrant  4

Neighbors & neighborhoods/friendliness/welcoming  4

Eclectic & accepting of many cultures  3

Cutting edge/quirky/liberal/independent   3

Sense of village community   3

Town/gown relationship and all the wonderful advantages of both   3

Environmentally conscious   3

Progressive/intellectual  3

Free transit   3

Bicycles/bike lanes  2

no billboards

Community has everything

Unique past

Freedom of speech

Lack of signage

Right size population

Agreeable weather

Ideas without action

University’s history

Walkable

Afraid of change

Should be young, but doesn’t feel that way

Process oriented to achieve “win-win” situations
Addendum 3

Resource List for Projects from the PowerPoint Presentation

Campus Partners




1824 N High Street

Columbus, OH 43201

(614) 294-7300

Doug Aschenbach, President

Stephen Sterrett, Community Relations Director

Short North Business Association

1126 ½ -A N High Street

Columbus, OH 43201

(614) 299-8050

Diesha Condon, Membership Manager, X11 diesha@shortnorth.org
Sylvia Totzke, Visitor Relations, X 12 Sylvia@shortnorth.org
General Info, Info@shortnorth.org
Fairfield County Visitors Bureau Office

124 W. Main Street, Suite 200

Lancaster, OH 43130

(740) 654-5929

Kathy LeVek, Marketing Coordinator Kathy@visitfairfieldcounty.org
Reese Peters House/ Decorative Arts Center of Ohio

145 East Main Street
Lancaster, Ohio 43130

(740) 681-1423

Andrea Brookover, Operations Director brookover@decartsohio.org
http://www.decartsohio.org
Project Row Houses

P.O. Box 1011

Houston, TX 77251-1011

(713) 526-7662

Rick Lowe, Founder rlowe@projectrowhouses.org
Linda Shearer, Executive Director lshearer@projectrowhouses.org
Cheryl Flones, Administrative Assistant clones@projectrowhouses.org
The Arts Initiative at OSU

1568 N High St.
Columbus OH 43201
(614) 247-7050
Karen A. Bell, Associate Vice President bell.1@osu.edu
Victoria Ellwood, Director of Public Relations, (614) 292-6299, ellwood.1@osu.edu
Betty O'Brien, Director of Strategic Program Development, obrien.8@osu.edu 
http://artsinitiative.osu.edu/
OSU Urban Arts Space

50 W Town Street, Suite 130

Columbus, OH 43215

(614) 292-8861

Kelly Stevelt Kaser, Deputy Director, Stevelt.1@osu.edu
Harvard Arts Initiative

Office for the Arts at Harvard

74 Mt. Auburn St. 

Cambridge, MA 02138
(617) 495.8676  

http://ofa.fas.harvard.edu/ofa/
Thurber House

77 Jefferson Ave

Columbus, OH 43215

(614) 464-1032

Susanne Jaffe, Executive Director sjaffe@thurberhouse.org
Yvette Boyer, Business Manager yboyer@thurberhouse.org
ArtSpace Projects Inc.

250 Third Ave N., Suite 500

Minneapolis, MN 55401

(612) 333-9012

L. Kelly Lindquist, President Kelly.lindquist@artspace.org
Ezra Sauter, Executive Director Ezra.sauter@artspace.org
Will Law, C.O.O. Will.law@artspace.org
http://www.artspace.org/ 

Regional Planning and Design

1731 First Ave N., Suite 200

Birmingham, AL 35203

(205) 251-8139

Charles Ball, Executive Director cball@rpcgb.org
Ray Morris, Director of Administration Rmorris@rpcgb.org
Friendship Development Associates

Penn Ave Arts Initiative

5530 Penn Ave.

Pittsburgh, PA 15206

(412) 441-6147

Matthew Galluzzo, Arts District Manager matthew@friendship-pgh.org
Small Grants

The Sprout Fund

5423 Penn Ave.

Pittsburgh, PA 15206

(412) 325-0646

Mac Howison, Funding Programs Manager www.sproutfund.org
Community Design Centers
Association for Community Design

http://www.communitydesign.org/

Urban Studio, Auburn University

Cheryl Morgan 
www.cadc.auburn.edu/soa/index.php/special-programs/urban-studio3
Asheville Design Center    
8 College St
Asheville, NC 28801
(828) 782-7894   
http://www.ashevilledesigncenter.org
Design Corps    

302 Jefferson Street
Suite 250
Raleigh, NC 27605
(919) 828-0048   

Email: bryan@designcorps.org 
http://www.designcorps.org
Addendum 4
Participants List
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