PROGRAM REPORT

Program name: Communications

Highlights for the upcoming month: Discussion at 2/13 commission meeting to determine next steps for public relations, promotions around Public Art 360, and guidance on talking to the media. Also this month, we’ll employ the first template developed by NC State students in an email invitation to view the Artists@Work installation at Kidzu.
Date of last program committee: 1/17/08

Summary of outcomes and recommendations: We contracted with a public relations consultant to direct the media relations surrounding the 1/28-29 visit by Mikyoung Kim. We also reviewed the Community Art Project brochure and suggested minor changes.

Budget implications, if any: We have nearly $10,000 budgeted for general CHPAC communications that hasn’t been spent due to the lack of a second employee. The communications committee has discussed entering into a long-term relationship with a marketing or public relations firm to help with public outreach and education planning and implementation.
Actions required of the full Commission: Names of marketing/PR firms we could talk to.
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